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Item 7.01 Regulation FD Disclosure.

As previously announced, Seaport Global Acquisition Corp. (“SGAC”) announced a proposed business combination (the “Business Combination”) between SGAC and Redwood
Intermediate, LLC (“Redbox™). In connection with the Business Combination, Redbox will hold meetings with investors beginning on September 21, 2021, consisting of a presentation
given by Redbox’s management team. A copy of this investor presentation is attached hereto as Exhibits 99.1 and incorporated by reference herein.

The information in this Item 7.01, including Exhibit 99.1, is furnished and shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended
(the “Exchange Act”), or otherwise subject to liabilities under that section, and shall not be deemed to be incorporated by reference into the filings of SGAC under the Securities Act or

the Exchange Act, regardless of any general incorporation language in such filings.

IMPORTANT ADDITIONAL INFORMATION AND WHERE TO FIND IT

In connection with the proposed business combination, SGAC has filed a preliminary proxy statement and intends to file a definitive proxy statement with the Securities and
Exchange Commission (“SEC”). The preliminary and definitive proxy statements and other relevant documents will be sent or given to the stockholders of SGAC as of the
record date established for voting on the proposed business combination and will contain important information about the proposed business combination and related
matters. Stockholders of SGAC and other interested persons are advised to read, when available, the preliminary proxy statement and any amendments thereto and, once
available, the definitive proxy statement, in connection with SGAC’s solicitation of proxies for the meeting of stockholders to be held to approve, among other things, the
proposed business combination because the proxy statement will contain important information about SGAC, Redbox and the proposed business combination. When
available, the definitive proxy statement will be mailed to SGAC’s stockholders as of a record date to be established for voting on the proposed business combination.
Stockholders will also be able to obtain copies of the proxy statement, without charge, once available, at the SEC’s website at www.sec.gov/ or by directing a request to:

Seaport Global Acquisition Corp., 360 Madison Avenue, 20th Floor, New York, NY 10017, Attention: Secretary, telephone: (212) 616-7700.

This communication does not constitute an offer to sell or the solicitation of an offer to buy any securities or a solicitation of any vote or approval, nor shall there be any sale of
any securities in any state or jurisdiction in which such offer, solicitation, or sale would be unlawful prior to registration or qualification under the securities laws of such
other jurisdiction.




FORWARD-LOOKING STATEMENTS

This Current Report on Form 8-K includes certain statements that are not historical facts but are forward-looking statements for purposes of the safe harbor provisions
under the United States Private Securities Litigation Reform Act of 1995. Forward-looking statements generally are accompanied by words such as “believe,” “may,” “will,”
“estimate,” “continue,” “anticipate,” “intend,” “expect,” “should,” “would,” “plan,” “predict,” “potential,” “seem,” “seek,” “future,” “outlook,” and similar expressions that
predict or indicate future events or trends or that are not statements of historical matters. All statements, other than statements of present or historical fact included in this
Current Report on Form 8-K, regarding SGAC’s proposed business combination with Redbox, SGAC’s ability to consummate the transaction, the benefits of the transaction
and the combined company’s future financial performance, as well as the combined company’s strategy, future operations, estimated financial position, estimated revenues
and losses, projected costs, prospects, plans and objectives of management are forward-looking statements. These statements are based on various assumptions, whether or
not identified in this Current Report on Form 8-K, and on the current expectations of the respective management of SGAC and Redbox and are not predictions of actual
performance. These forward-looking statements are provided for illustrative purposes only and are not intended to serve as, and must not be relied on as, a guarantee, an
assurance, a prediction or a definitive statement of fact or probability. Actual events and circumstances are difficult or impossible to predict and will differ from assumptions.
Many actual events and circumstances are beyond the control of SGAC or Redbox. Potential risks and uncertainties that could cause the actual results to differ materially
from those expressed or implied by forward-looking statements include, but are not limited to, changes in domestic and foreign business, market, financial, political and legal
conditions; the inability of the parties to successfully or timely consummate the business combination, including the risk that any regulatory approvals are not obtained, are
delayed or are subject to unanticipated conditions that could adversely affect the combined company or the expected benefits of the business combination or that the approval
of the stockholders of SGAC or Redbox is not obtained; failure to realize the anticipated benefits of business combination; risk relating to the uncertainty of the projected
financial information with respect to Redbox; the amount of redemption requests made by SGAC’s stockholders; the overall level of consumer demand for Redbox’s
products; general economic conditions and other factors affecting consumer confidence, preferences, and behavior; disruption and volatility in the global currency, capital,
and credit markets; the financial strength of Redbox’s customers; Redbox’s ability to implement its business and growth strategy; changes in governmental regulation,
Redbox’s exposure to litigation claims and other loss contingencies; disruptions and other impacts to Redbox’s business, as a result of the COVID-19 pandemic and
government actions and restrictive measures implemented in response, and as a result of the proposed transaction; Redbox’s ability to retain and expand customer
relationships; competitive pressures from many sources, including those using other distribution channels, having more experience, larger or more appealing inventory, better
financing, and better relationships with these in the physical and streaming movie and television industries; developments in the home video distribution market as newer
technologies and distribution channels compete for market share, and Redbox experiences a secular decline in the physical rental market; the impact of decreased quantity
and quality of movie content availability for physical and digital distribution due to changes in quantity of new releases by studios, movie content failing to appeal to
consumers’ tastes, increased focus on digital sales and rentals, and other general industry-related factors; the termination, non-renewal or renegotiation on materially adverse
terms of Redbox’s contracts or relationships with one or more of its significant retailers or studios; Redbox’s inability to obtain licenses to digital movie or television content
for home entertainment viewing; Redbox’s reliance upon a number of partners to make its digital service available on their devices; unforeseen costs and potential liability in
connection with content Redbox acquires, produces, licenses and/or distributes through its service; the impact of the COVID-19 pandemic on Redbox’s business, results of
operations and financial condition, its suppliers and customers and on the global economy; the impact that global climate change trends may have on Redbox and its suppliers
and customers; Redbox’s ability to protect patents, trademarks and other intellectual property rights; any breaches of, or interruptions in, SGAC’s information systems;
fluctuations in the price, availability and quality of electricity and other raw materials and contracted products as well as foreign currency fluctuations; changes in tax laws
and liabilities, tariffs, legal, regulatory, political and economic risks. More information on potential factors that could affect SGAC’s or Redbox’s financial results is included
from time to time in SGAC’s public reports filed with the SEC, including its Annual Report on Form 10-K, Quarterly Reports on Form 10-Q, and Current Reports on Form
8-K as well as the preliminary and the definitive proxy statements that SGAC intends to file with the SEC in connection with SGAC’s solicitation of proxies for the meeting of
stockholders to be held to approve, among other things, the proposed business combination. If any of these risks materialize or SGAC’s or Redbox’s assumptions prove
incorrect, actual results could differ materially from the results implied by these forward-looking statements. There may be additional risks that neither SGAC nor Redbox
presently know, or that SGAC and Redbox currently believe are immaterial, that could also cause actual results to differ from those contained in the forward-looking
statements. In addition, forward-looking statements reflect SGAC’s and Redbox’s expectations, plans or forecasts of future events and views as of the date of this Current
Report on Form 8-K. SGAC and Redbox anticipate that subsequent events and developments will cause their assessments to change. However, while SGAC and Redbox may
elect to update these forward-looking statements at some point in the future, SGAC and Redbox specifically disclaim any obligation to do so, except as required by law. These
forward-looking statements should not be relied upon as representing SGAC’s or Redbox’s assessments as of any date subsequent to the date of this Current Report on Form
8-K. Accordingly, undue reliance should not be placed upon the forward-looking statements.




NO OFFER OR SOLICITATION

This Current Report on Form 8-K shall not constitute a solicitation of a proxy, consent or authorization with respect to any securities or in respect of the Business
Combination. This Current Report on Form 8-K shall also not constitute an offer to sell or the solicitation of an offer to buy any securities, nor shall there be any sale of
securities in any states or jurisdictions in which such offer, solicitation or sale would be unlawful prior to registration or qualification under the securities laws of any such
jurisdiction. No offering of securities shall be made except by means of a prospectus meeting the requirements of section 10 of the Securities Act, or an exemption therefrom.
Item 9.01 Financial Statements and Exhibits.

(d) Exhibits:

Exhibit Description

99.1 Investor Presentation, dated September 21, 2021.
104 Cover Page Interactive Data File (embedded within the Inline XBRL document)




SIGNATURE
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.
Seaport Global Acquisition Corp.

Date: September 21, 2021 By:  /s/ Stephen C. Smith

Name: Stephen C. Smith
Title: Chief Executive Officer
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Redbox Universe at a Glance

OUR VISION
Redbox provides quality redbox. .
& I PERKS
home entertainment 40 million 39 million
CUSTOMERS LOYALTY MEMBERS
for everyone
4
400 million 46 million+
Download S RETAL SUBSCRIBERS
psednok on your iy IMPRESSIONS!T!
%
R
OUR MISSION 600 million+ 43 million+
E MOMTHLY MEDIA APP
Redbox makes it IMPRESSIONS® DOWNLOADS
ridiculously cheap
and easy Hﬁ
for consumers to get the home 6 riios o
entertainment they want most SHS SOCIAL MEDIA
SUBSCRIBERS REACH!*
D e e A S 5 redbox.

3} Tow! combined followers across Facebook Instagram, and Twitter




Transformation Provides More Choice Than Any Competitor

Redbox is undergoing a

radical transformation from a legacy DVD rental business to a multi-faceted
digital entertainmentcompany

that spans multiple entertainment windows and business models

IEdbOX-—
ENTERTAINMENT

i Pvon / Physical Disc Transactional .
T::T::::] Electronic Sell Rental & Video On SVOD / Premium . A:;leﬂ
Thruugh {EST) Purchase Demand Channels PP
I@dbox.—
D)) PERKS

Single Sign On E Single Payment »I In-App Streaming

" redbox.




Redbox Provides a Single App Experience

redbox. LK G AR Available to buy or rent
On Demand &

(;'-1 HELLO, BRIAN !
. at the Kiosk

' Parks Points: 3500

O sEaRcH

Resume Watching
-'iﬁ' ) . W war

MOVIES & TV - ¥

FREE ON DEMAND 7 ] ]

FREE LIVE TV
My List

OsvrernanD

Fe g

CHANNELS

On My Channels

WOl
RESCUE &

AMCIENT

VIZIO Roku @LG <

o

"MIRIVERSE
o

SAMSUNG

o) XBOX @tv androidtv B Playstation

MNote:  The display of these trademans, senice manks and trade names is for ilustrative purposes ondy.
Rediben: does nat currenty have agreements in place with these companias but intends 1o pursusthem. 5

Coming 2021
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Differentiated Customer Base That is Still Migrating to Streaming

Value Conscious
Movies Lovers

0, g z G i J (4)
™ 71 /6 of customers |dent|fy as "Deal Household Penetration for Pay TV vs Non-Pay TV(

+ Adoption Opportunity

Hunters"™
0%
0, : ;
. 58 ﬁ) of customers are heavily engaged in o
loyalty/rewards programs
» b - 60%%
«  Users consume significantly more movies than
Average US Broadband Household e
) i, .
- T2% more movies in theatres® ok
) 30%
- 2X more movie rentals® 30.0%
20%
* Users spend more on Cable TV than Average 2019 200 2021 202 203 204
Entertainment Consumer® —=—IVPD + YNVPD  ===Oniine Only + Over the Air

70% of customers are late adopters of new technology("

(1} Source: Redbox Customer Pand: 2019 Psychographic Profiling
(2} Sourcelnterpret’s Mew Madia Measures}hd’arm'mQ.’. 'IB[,ﬁge 13-65

(3} Source: MasterCard Data Warehouwse Apr 19-Mar 20 Stugy ’
) Source: SNL Kagan — April 2020 g s -




Digital Transformation is Building on a Strong Foundation

1 Established brand and market leader in home entertainment

2 Large and highly differentiated customer base

3 Huge marketing reach and scaled loyalty program

C Rapid digital transformation proven by business trends

5 Digital plays in both massive and fast-growing AVOD and SVOD

6Bn+
Lifetime Rents

40MM
Annual Customers

46 MM
E-mail Subscribers

2.5x Digital
Growth in 2020

$44Bn TAM
AVOD & SVOD (2021E)

redbox.




Expanding Digital Offerings Increases TAM & Customer Value Potential

Customer Value of Multi-Product Customers
® Physical Rents m PRM mTVOD mDigital Products

(e —————————
: Range of Opportunity from Launching Ad- I
I Supported & SVOD Channel Products 1
$350 i :
I I
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$300 I 2 I
I 1
I I
$250 I 1
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$200 i :
I I
I 1
1

§150 I i
1 I
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550 | i
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|
;- I i :

: i Physical Rents, | Physical Rents & Sell- Physical Rents & Sell-

Sl el e Sell-Through. & | Through, TVOD, + New Through, TVOD, + New :
Sl b TVOD i Digital Products? Digital Products 1
I 1
L-_--------------------‘

(1} Physical Rents & Seli-through, TVOD are based on actual multi-product Redbor customers:

(2)  Incudes 8 cambination of TVOD, SVOD subseriptions, and AVOD hours watthes . redmx
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Converting a Small Percentage of Existing Customers to Consistent Multi-Product

Users Leads to $800MM to $1Bn+ in Annual Revenue from this Cohort Alone

Range of Revenue of Opportunity from Consistent, Multi-Product Customers

TOtal Redbox cuseomers _ m-oou-mo

X $215 customer value

— $860MM-$1.3Bn

=T
i
10-15% Conversion Rate . 1 4,000,000- 6,000,000 —
|
e

x $295 customer value

~ $1.2Bn-$1.8Bn

Revenue opportunity is in addition to single-product customer revenue
(e.g. Legacy Only or TVOD Only or AVOD Only)

. redbox.




Digital Transformation Underway

On Demand
Transactional PVOD/ VOD/
EST

Dec2017

v 14MM+ lifetime
transactions

v 3MM+ total
customers

v'129% CAGR of TVOD
Revenue(®

redbox.

ON DEMAND

Free Live TV
Ad-Supported Linear
Channels

v 1MM+ MAU since
inception

v'9MM+ unique devices
in last 12 months

v' 100+ channels

v’ 3 Redbox channels

STREAM

(1}  Represertative of TVOD Annual Revenue CAGR from 2018 te 2020

Ad-Supported Moves
&TV

v 2K+ AVOD titles and
growing

v 960% YoY growth in
ad-supported hours

as of June ‘21

L STREAM

10 -

Free On Demand | Premium / SVOD

Channels
34 Party SVOD Channel
Subscriptions

v 62K+ bundles
purchased in
Showtime market test

v Increased customer
acquisition & retention

through Redbox
loyalty and
promotions




Digital Projections

The digital transformation builds atop a solid foundation of digital
experiences already available with Redbox. The investment in Free On Demand and build out

of SVOD Channels will drive an expected 113% CAGR between 2020 and 2023. Growth rates
in 2020 and 2021 impacted by fewer new title releases

On Demand Revenue Projection

5 in millions

2019A 2020A 2021E 2022E 2023E

ESTREAM

vigral . redbox
Business X, -+ + = redbox. g cornect
segment ON DEMAND

Transactional VOD Ad-Supported (AVOD & FLTV) SVOD / Premium Channels Media Network

= redbox.




Kiosk is a Valuable Marketing Asset

+ Kiosks generate
+ ~40K kiosks in front of 400MM+ estimated

high traffic storefronts weekly retail
impressions

S e

Redbox Kiosk Network

Kiosk has numerous
marketing placements,
including video, that also
market our digital products

redbox.




Massive DOOH Opportunity to Monetize Kiosk Network

4,000 digital video screens being installed across
prime retail placements in 2021 to enhance in-
store marketing capabilities, with opportunity to
expand more broadly across kiosk network

$5.6Bn”  SSP & DSP

2020 DOOH Growth Provide
TAM in US New Opportunities

>$70MM Annual Revenue
Opportunity

across 40K kiosks, with strategic opportunity

to build out a broader retail network, rolling

up additional retail placements in digital out
of home (DOOH)

(1} 2020 Reseasch & Marors - "Digital OOH = Clobal Market and Trijectony S Anahtics™

T ¢ s

I ETT

= e

g
A

e B

: g '_h.'_

-
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3
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3<%
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T
1

-
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redbox.




Redbox Entertainment Drives Higher Margins

redbox.

ENTERTAINMENT

Redbox Entertainment
creates a distinct
competitive
advantage and
incremental margin

21 26 36*

TOM HARDY
Titles Released More Titles Targeted

W g
ML

to Date™  Committed!" Releases per
Year
b —
Transactional Physical Rental Premium Pay/ SVOD AVOD

Revenue is generated through multiple release channels and will range
depending on title
redbox.

(1) Teve counts a3 of 7/152021 14




Valuable & Diversified Legacy Business

The Iegacy business is expected to return to a pre-pandemic level of physical title releases in

2022 and beyond. Further diversification of legacy revenues through Redbox
Entertainment and the Service business will also add to topline revenue.

Legacy Business Revenue Projection

5 in millions

CAGR 13%

COVID Impacted™

2019A i 20204 2021E . 2022¢ 2023¢

Theatrical

Title Count 140

Legacy Business
Segment

+ redoox. + <@

ENTERTAINMENT

Kiosk Business Service Business

(1) 20204 and 2021 E experienced ~50% reduction in theatrical refesses compared to 20194
(2 2022E and 2023Etitle counts are eximated and subject 1o change mmx
@ 2019A finandals exciude Games Busness results for comparability. Games Business waswound diown in Dec 2019 -15 - L]




Performance at the Kiosk

® Global markets are still in the process of re-opening and large titles that depend on global
audience may continue to shift

® With the return of theatrical exhibition at more normal levels, expect 140 — 150 releases in 2022
and 2023

® Declining productivity per title can be offset by increasing revenue per rental

Metric 2019A | 2020A 2021E 2022E 2023E
Title Count 140 68 5901 140 - 150
Rentle s . 250 146 Will range based on timing of releases and

title productivity

Avg. Rentals / Expect declines in title productivity; assumed
Title gn mitions) 18 2.2 1.0-1.2 rents per title in 2022 and 2023
::gialilevenue / $3.12 $3.12 Ability to optimize pricing

All Legacy Rental revenue a function of productivity

Revenue (s i» milions) $809 $506 & price optimization

(1} Expected vtie counts are subpect 15 change
5 redbox.




Summary Financials 2019-2023

| COVID Impacted Years |

(% in milfions) 2020A 2021E 2022E 2023E
Net Revenue: i .
Redbox Legacy $809 | $506 $345 | $712 $728 12.8%
Redbox Digital $20 | $40 | $55 | $193 $384 113.0%
Total Net Revenue $829 |  $546 $400 | $906 $1,112 26.7%
% Growth -207% | -341%i  -268% | 1264% 22.8%
Gross Profit $498 | $325° $241 | $506 $565 20.2%
% Margin 60.1% |  59.5% 60.1% |  559% 50.8%
Total Operating Costs $323 $251 £219 | $321 $332 9.8%
One-time Addbacks $21 ! $39 | $19 | §7 $3
Adj. EBITDA $196 | $114 $40 | $193 $237 27.6%
% Margin 236% | 208%] 101% |  21.3% 21.3%
Capital Expenditures $33 ! $211 $14 | $20 $15 “11.5%
Free Cash Flow $163 | $93 : $26 | $173 $222 33.8%
% Conversion 83.2% | 81.5%! 64.9% |  898% 93.8%

Motes: 2021E updated as of September 2001
Timing of investments from proceeds will impact when benefits are resized
Operating Costs exdude public company casts
Free Cach Flow is defined B Adjurted EETTDNA lesstonal capital expenditures

20194 financials exchude Games Susness results for comparsbifty. Games Business was wound down in Dec 2018
-17 - x.




Transaction Summary

Sources

¥ i millions

Existing Redbox Shareholders Equity $328 553% Existing Redbox Shareholders Equity $328 55.3%
Rollover Rollover

Sponsor Promote® 36 6.1% Sponsor Promote® 36 6.1%
SPAC Cash in Trust® 145 24.5% Cash to Balance Sheet 109 18.4%
Cash at Closing 34 5.7% Debt Paydown 100 16.9%
PIPE Proceeds 50 8.4% Estimated Transaction Costs 20 3.4%
Total Sources $593 100.0% Total Uses $593 100.0%

Illustrative Pro Forma Valuation Illustrative Pro Forma Ownership'"

(€ in millions except sharepricel

Tllustrative Share Price $10.00

Pro Forma Shares Qutstanding!™ 55.7

Implied Equity Value $557

Plus: Pre-Transaction Debt 344

Less: Debt Paydown (100)

Less: Pro Forma Cash to Balance Sheet (109)

Implied Pro Forma Enterprise Value $693

ImpHea Proformak . SeERemmie i u Existing Redbox Shareholders m SPAC Public Investors®®
Implied Pro Forma EV./ 22F Ad). EBITDA 36y = SPAC Sponsor Shares ™ = PIPE Investors

(1}  Exdudes dilutive impact of 16.8mm warrants from SGAM's pulblic offering. Al wamants have astrike price of $11.50 per share
(3} Assumes esteaed cash had in trust 3t dosing and no rademptien of SGAM pubte shares mmx
3} SPAC Sponsor Sharesincude 3.6mm SGAM Founder Shares 18 - 2




Valuation Benchmarking

Digital Platform Peers

Legacy Platform Peers

EV/2022E B

Median: 4.7x

Median: 29.7x

Median: 2.8x

T e verizon’ «Discovery =arar  UONSSATE viacomcns
(s gy SPEC COMCAST =

22.2X

Median: 9.1x

I6.7x a.6x &2x &ix

et SRR el SRR

S.6x

NETFLIX

Source: CapitalQ as of 7,08/2021
MNote:  Redbox represents Asfjusted EEITDA

-19 -

gy LIONSGATE SPECIUTe . viacomces eDiscovery vertzon’ = amr
Conpuaity

redbox.




Lack of Content Impacts Q2 2020 through 2021 Results

The theatrical release slate was materially impacted by COVID in 2020 and 2021 driving
more than a 50% reduction in releases at Redbox. The slate is expected to improve in late 2021

and return to pre-pandemic levels with more consistency in 2022 and beyond. Timing of

releases is a large factor of rental volume in the year as titles released later in the year have
less time to be monetized within that specific period.

Quarterly Theatrical Title Count(!

Mo

theatrical

releases
- dueto

26 coviD

| cosures
1
7

Q Q2 Q3 Q4
m2019 W2020 m2021

(1) Future St counts 3re SUbHCE 10 Change mm
- X.




Recent Deals Showcase Progress of Digital Strategy

-~ DEADLINE =i | [@ress

Redbox Entertainmant Sets December 10 Release Date
for Western-Action Film The Last Son | Business Wire

nisrtaingr On The

Mel Gibson, Elisha Cuthbert Join Josh
Duhamel in ‘Bandit’ (EXCLUSIVE)

Redbox CEQ Galen Smith, As IPO Approaches, Talks
About The “Epiphany” Of Combining Streaming Growth
With Physical Kiosks

=

MEDIAPLAYNEWS>»

Redbox Adds Oscilloscope Content to AVOD Service

Redbox Partners With Anthem Sports & Entertainment to Bring the Popular AXS TV
NOW & Fight Network Channels to Its Growing Free Live TV Streaming Service

Redbox Entertainment Acquires U.S. Distribution Rights to Action Thriller Movie
Vendetta

DEADLINE

‘Vendetta': U.S. Deal For Under-The-Radar Action Pic
Starring Bruce Willis, Clive Standen, Thomas Jane,
Theo Rossi & Mike Tyson; First Look Images

Redboex and Quiver Expand Original Film Slate Acquire True-Crime Thriller “BANDIT"
Based on the Best-Selling Novel The Flying Bandit Starring Josh Duhamel, Elisha
Cuthbert, Nestor Carbonell, and Mel Gibson

NEXT|TY THe sUSINESS OF STREAMING VIDED
Redbox Gets Into the Kevin Hart Business AN I M E N EWS N ETWO RK

Redbox Add

on i) 8414

Auguse 17, 2021

Free RetroCrush Linear Streaming Anime Channel

7y redbox.




Redbox faces competitive pressures from many other sources, including those using other distribution channels, having more experience, larger or
more appealing inventory, better financing, and better relationships with those in the physical and streaming movie and television industries.

The home video distribution market is rapidly evolving as newer technologies and distribution channels compete for market share, and we have
experienced a secular decline in the physical rental market.

Decreased quantity and quality of movie content availability for physical and digital distribution due to changes in quantity of new releases by
studios, movie content failing to appeal to consumers’ tastes, increased focus on digital sales and rentals, and other general industry-related factors,
including financial disruptions, and labor conflicts may impact our revenue.

The termination, non-renewal or renegotiation on materially adverse terms of our contracts or relationships with one or more of our significant
retailers or studios could seriously harm our business, financial condition and results of operations.

Our inability to obtain licenses to digital movie or television content for home entertainmentviewing could adversely affect our business.

We rely upon a number of partners to make our digital service available on their devices. Their performance may, including any outages, could
negatively impact our results.

We face risks, such as unforeseen costs and potential liability in connection with content we acquire, produce, license and/ or distribute through our
service.

If the technology we use in operating our business fails, is unavailable, or does not operate to expectations, our business and results of operation could
be adversely impacted.

Demand for our products and services may be sensitive to pricing changes.

As our business expands to provide new products and services, and as we continue our efforts to enhance the Redbox customer experience, we are
increasing the amount of consumer data that we collect, transfer, retain and use as part of our business. These activities are subject to laws and
regulations, as well as industry standards, in the jurisdictions in which our products and services are or may be made available.

Our future operating results will depend significantly on our ability to continue to drive new and repeat use of our Redbox kiosks, continued
development of digital offerings, our ability te develop and commercialize new products and services, such as third-party kiosk servicing line of
business, and the costs incurred to do so.

Failure to adequately comply with privacy notices, information security policies, standards or legal requirements or to adequately safeguard against
breaches of such policies, standards or requirements could adversely atfect our operations and could damage our business, reputation, financial
position and results of operations.

Any significant disruption in or unauthorized access to our computer systems or those of third parties that we utilize in our operations, including
those relating to cybersecurity or arising from cyber-attacks, could result in a loss or degradation of service, unauthorized disclosure of data, including
member and corporate information, or theft of intellectual property, including digital content assets, which could adversely impact our business.

The application of existing laws and regulations, changes in laws or enactment of new laws and regulations, that apply, or may in the future apply, to
our current or future products or services, changes in governmental authorities’ interpretation of the application of various government regulations to
our business, or the failure or inability to gain and retain required permits and approvals could materially and adversely affect our business.

Events outside of our control, including the economic environment, or business interruption created by natural disasters or global pandemics,
including the ongoing impact of COVID-19, have negatively affected, and could continue to negatively atfect, consumers” use of our products and
Services.

The loss of personnel or the inability of replacements to quickly and successtully perform in their new roles could adversely affect our business.

Our ability to obtain additional funding in the future, if and as needed, through equity issuances or loans, or otherwise meet our current obligations to
third parties, could be adversely affected if the economic envirenment continues to be difficult.

We have debt outstanding and may incur additional debt in the future, which may adversely affect our financial condition and future financial results.
If we are unable to meet our debt obligations, we could be forced to restructure or refinance such obligations, seek additional equity financing or sell
assets, which we may not be able to do on satisfactory terms oratall. _,; _ rea X,




Acronym Definitions

= ARPU - Average Revenue per User

= AVOD - Advertising Video On Demand

= CPA - Cost Per Acquisition

= CRM - Customer Relationship Management
= DOOH - Digital Out Of Home Advertising
= DSP - Demand-Side Platform

= EST - Electronic Sell Through

= FLTV —Free Live TV

= LOB - Line of Business

* LTD - Life-to-Date

= MAU - Monthly Active Users

MVPD - Multichannel Video Programming
Distributor

vMVPD - Virtual Multichannel Video
Programming Distributor

PIPE - Private Investment in Public Equity
PRM - Previously Rented Movie

PVOD - Premium Video on Demand

SSP - Supply-Side Platform

SVOD - Subscription Video on Demand
TAM - Total Addressable Market

TVOD - Transactional Video On Demand
VOD - Video on Demand

redbox.
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