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Item 7.01. Regulation FD Disclosure.

Attached as Exhibit 99.1 to this Current Report on Form 8-K is an investor presentation that Chicken Soup for the Soul Entertainment Inc. (the “Company™)
plans to use for public relations and other purposes.

The information furnished under this Item 7.01, including the exhibit related thereto, shall not be deemed “filed” for purposes of Section 18 of the Securities
Exchange Act of 1934, as amended, nor shall it be deemed incorporated by reference in any disclosure document of the Company, except as shall be
expressly set forth by specific reference in such document.

Item 9.01. Financial Statements and Exhibits.

(d) Exhibits:

Exhibit No. Description
99.1 Investor Presentation.




SIGNATURE
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Name: William J. Rouhana, Jr.
Title: Chief Executive Officer
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Forward-looking Statements

This presentofion (the “Presentofion”) relotes to Chicken Soup for the Soul
Entertcinment. he, ['C35 Enterforment”. “CHET. or the “Compony™). This
presantafion coniaing wancus nfcmation  and projection: r&gardng the
Company's busingss, induding B operciions though Crackde Plus. o company
fomned by C35E ond CPE Ho . Ing. (on offiiate of Sony Pichures Telewision
Inc.}, and Landmoerk Studio Groupa majoly owned subtichary of CHE. There ore
rigks rvebvad in the ot ventures and the Company's Busness enardhr inchic
those dizcussad in the Sompaony's Annual Report on Form IM for the year and
Cecarniber 31. 2019, the Company's Quartedy Raport on Fomn 10-Q for the quarter
ended September 30, 2020, ond the Company's other flings that have been
made ond wil be made with the 385G,

Financial infommafion for the year ended December 31. 2019 & derved from owr
Annwd Repord on Form 10-K O3 fled with the SEC on March 30, 2020, ond for the
three ond nine month: ended jeptember 30, 2020 is derved from our
Guartedy Report os filed with the SEC on Movember 12, 2020,

Thiz Presenfofion includes * fcchrd-l:mlur? siotements” ond projections. €355
Entertdinment’s octudl ressli: may differ from ity expectations. esfimaodes and
projections ond, conssguently. should mot rely on fhese fomord o
siatements or projections os p:nc&:]:n:n! future events. Weords such oz “expect,”
“esfimote.” “project.” "budget.” “iorecost,” “ontidipote.” Sinfend ™ “pion.” ¢

“wil.” “could,” “should.” “beleves.” “predicts.” “potentid.” “confinue.” and smi amiar
exprestions one intended 1o identify such fonward-ooking stotemenis. These
fopascnd datemants and projections inclede, without limitation, estimates
and projeciions of fufure periommance. which ore bosed on numerous
assumplions cbout saes. magins. compatifive foctons, industy perfiomance and
offher foctors which carnct be predicted. Such assumpficns invohre g numiber of
known and urknown fsks, uncerianties. ond other foctors. many of which om
cutside of the Company's corfral. including omong ofher fhings owr com
strateqgy: operaling income and mamgin; seasonality: igudity, including cosh flosws
from opemations. available funds end occess o finoncing sources: fee cash lowa

revenues: net income; proftabiity; slock price volalilty; fulure reguiatory changes:
prcng changes: the obiity of the company’s content offedngs 1o achieve market
acceptance. ihe compony’s success in refaning or recnifing officers. key
empioyees. of drectors the abiity fo profect intelectual propedy, the abily to
complete shategic acguidglions, the abilly o mona a growth and inte ru1a
acquined cperations: the ability fo pay dwﬂencs mw or operasion

and genard market condifions mpacting demand for fhe Company's sem-;es.
For amare complete desciption of thase and other risks and uncerainfies. pleas
rater to the Company's 10K fled with the SEC on March 30, 2020, a3 u Ml:qr
the nks included in the Compaony’s 103 filed with 5EC on Movember 12, 2020,
Should one or more of thase mcﬂeml riks ccowr or should the undef?ﬂe
asumplions change or prove incomect, the actual resuls of cpemfions are nﬁr
fo vary from the projechions ond the vanafions may be efal and adverse, The
fﬂ\m siaternents and ections herein thould not be regarded asa
represantafion or prediction th entertoinment wil ochieve or iz ﬁm
achieve ony particulor results. C35 Enfertanment coutions readens not fo p
undue reliance vpon any fomarddocking statements and projections. which
speak only o1 of the date mode. C55 Enferionment does undenake of
cecept any ebligation or undertaking fo release publicly any uadate: or revisiors
to any forward-ooking slcrfarnen!sfa reflect ory change in s expesiohons orany
tﬂﬁagﬂ in events, condliens or creumstances on ich ary such dotement &

All ragistered or untegistered service marks. frodemarks ond trode names refemed
fo in this Fresenfofion are the of their respective cwners, ond €35

fertcinments upe herein does not mply an offiction with. or endorsement by,
fhe cowwners of these service mans, trademarks or frode names.,
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What is TV Today?

A Fragmented, Expensive, and Confusing Experience for the Consumer

THE FALSE PROMISE THE FROLIFERATION

CORD “Converers”
el OF vMVFDS OF SVODS

TOTAL UMIVERSE Once promising N
120M TV HOUSEHOLDS (US) consumers skinny bundles E
at an affordable price,
thisis no longer the case "ETFLIX
WD TV BY Vue fes
sllng hUhJ prime video
—
fubo”™  RNSW Scas

SUBSCRIFTION
FATIGUE

SVOD subscribers’
greatestfrustrafions:

£ ToF toggling betwean

senvicas!

“not baing able
fo find content™4




The Free TV Solution

The Rise of Free TV

Cord-cutters are ready for
an alternative to SVODs.

Streamers are realizing
that "“free" does not limit
choice or sacrifice quality.

of A14-35 are willing to accept
more advertising in exchange
for free content!

of Al18+ Streamers waich ad-
supported OTT video to round
out their entertainment bundle?

of streamers watch AVOD the
most out of all streaming
video?




Huge AVOD Market Opportunity

High cost of multiple subscriptions, combined with disruption of ad-supported network
model, will drive more consumers and advertisers to AVOD platforms

Global AVOD Total Available Market’ ; i
Attractive Market Characteristics:

560 L5856

$50 +  Contentwillremainin high demand

= + Consumers have abundant choices

530
s22 + Consumers will always value guality

$20 content that is freely accessible

=0 «  Online networks offer flexibility in

% programming schedulesand ad formats
2018 2024

m Global AVOD Revenuwe [SBN)
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Chicken Soup for the Soul Entertainment Investment Highlights

—

Significant market opportunity in sireaming VOD

CSSE operates leading AVOD networks

AN EARLY

AVOD LEADER Self-sustaining, high growth business model

E Cost-effective content distribution and production engine

% Solid balance sheet

{_:.rhirk[u,_ﬂ:up
e e 300

2 .
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SCREEN MEDIA

DISTRIBUTION
; FILMM®DE |
(hicken Soup

Chicken Soup for the Soul OTT
Entertainment's best-in- NETWORKS
elass content, distribution wlat ey 4H
pOpCcOoOrnh X
and production 2
capabilifies help set
Crackle Plus apart in the
AVOD ecosystem
— ultimately benefiting Lﬁ.ﬁ?ﬁf‘gﬁ
the consumer. e
PRODUCTION Ghicke_ngmp;;
— = goull
ORIGINALS -
{fl\iﬂ_'ﬁ'-up_ F . I} .H y; fﬂj

UHNELTD e r—""-‘*'“ 4
ul i 2 Third paty internationa distributor
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Self-Sustaining AVOD Network Model
CRACKLE PLUS

BUILD GO,
SCREENMEDIA  [RNTPIE CONTENT %

A CRACKLE ORIGINAL

T

LANDMARK ENGAGE UNIFIED AD Ghickmﬁﬁufl

PARTNERSHIPS FPLATFORM

Entertainment
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Crackle Plus: Leading Family of AVOD Networks

CRACKLE PLUS

7 ad-supported video-on-demand
—— networks including Crackle &
Popcornflix

O Top-5 Network on the industry
LA leading Roku Platform

/\ﬁ/ Available on all major streaming
platferms and smart TVs including
500,000 Marriott hotel room
screens through LG

{_:.rh'n; ken ,_":}!.lp
e 0

i .
Entertainment

Top Ad-Supported Channels’:

1. @CBSNEWS

2. | CRACKLE
RoKu

o




Strong Competitive Position

Use of Ad-Based OTT Video Services (2018-2019)!
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We Reach TV's Lost Generation’

A Higher Concentration of Younger Viewers

MEDIAN AGE B oo e

337 - .

im.ﬂﬂﬂ.EPLUS ’

\____ y

) .
. - E

Al18-34 Comp A25-34 Comp

. A baopartes Domd

Broadcast Ad-Supported Cable

| Nigizon Digital Ad Ratings (20200
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Cost-Effective Distribution & Production Engine With Critical Mass of
Content

- Original production budgets are a major 17.5%

challenge across VOD industry
14.9%,
+ Qur cost-effective, scalable distribution and

production givesus a competitive edge

* Innovative production partnerships provide
access to proven creative talent

« Crackle Plus benefits from valuable library with &Ls

80K hours of owned and licensed programming
including popular Sony TV and filmcontent

(hicken Sbup :
5 SCREEN MEDI A
Entertainment

LANDMARK

1.1%

FORESIGHT 0 pe 3Qie 4Q19 1Q20 2Q20

OUNLIMITED

_— 7 of ad impressions of
R Originals and Exclusives

.
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FROM EXECUTIVE PRODUCER
ASHTOMN KUTCHER

THE DEBT
STOPS _
HERE. , :

Case Study: Going From Broke

« #] fitle on the Crackle Network

+ 262M+ minutesstreamed as of 11/13/20
+ 16.8M+ streams to date
+ De-risked and cost-effective production model

» Production cost 100% paid for by sponsors in advance of

production
+ Ad revenueis 5x+ marketing costs
+ Greenlitfor a second season

+ Nine award nominationsand six award wins including

People’s Voice Winner for Reality Series for Webby Awards

i | CRACKLE




Crackle is Only Pure-Play AVOD Network with an Originals & Exclusives Strategy
A Curated Entertainment Network for Today's Streamer

- : Robus? Originals & Hand Picked Curation Always Increasing
K Exclusives Slafe Discoverability

THE DEBT 5TOPS HERE. - .

30M Monthiy Active Viewers'
32 Avg. Age?
32% YOY GrowihinTime Spent?

Inspirational, Educational, We Have Scale, We're Young

Our Programming Lens Ervisickoig Dive s, inelisive & We're Growing

(hicken Soup
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Our Programming Strategy: Aggregation with Curation

Originals, Exclusives, and Top-Tier Licensed Content

Curation: Originals & Exclusives &
We're the only Free TV service with original long-form Our team hand-selects top-tier series and movies from all of
programming and first-run movies direct from the theater the biggest Hollywood studios

0 TRREL e aovEsTusn

T

ROBERT
STHE

FBRUCE

erandstar I F. LIONSGATE FILMRISE /~ @

LANDMARK

3




Crackle Originals & Exclusives: Programming Calendar’

e -t
L‘H“ wc SIBRUCE -
_. Eleanin” Uip the Town The Soncta Robert the Bruce AR 5 o
o Home Reindesrs Jowmey
wonders of the Sea Crony s m';’:’ aner Documentary Fealure Thriller Feature Orame Feoture Family Feature
Kids & Family Feature Drama Feature o {riginal Mavie)

September November December

YELAWOLF | 3
4 LR - & | ®
F : i 1
THE CLEAR E“.BUE [ND . Ul
' g thET EXIT PLAN

sfumericon Bortals The Claaring Grond [se Corporate Animals Blood and Money Drama Exit Plan Eliat the Litfest Reindeer
Music Dotuseries Sci-Fi Feature Zombie Feature Thriller Feature Comedy Fealurne Feature Theiller Feature Holiday Feature
[riginad] [Diginal)

“hicken Soup
e _n':‘_l;lu = Cument schedule os of 7730020, subject to change
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Diverse and Targeted Ad Sales Strategy

We're data driven, with resulfs

Direct to brand across all of our
ANOD networks with data driven
consumer targeting capabiities

Multiple ad
sales channels

drive supply
and demand
optionality

Percent of 51%
ad sales!

QOTT has besn an enhoncement for
the local resellers, and we provide
these operators with local geo
targeted ad supply

y

—

38%

Offer advertisers occess to
premium long form video in real
time across our network

11%




New Ad Experiences: The “Jumbotron” and “FreeView”

Innovative ways to improve viewers’ ad experience and increase engagement at the same time

THE “IUMBOTRON" VIEWER EXPERIEMNCE

+ As soon as g viewer enters the Crackle app, the content auto
plays (with sound] on the welcome scresn

THE ADVERTISER EXPERIEMCE

+ Client will be featured in the most premivm placement (tile #1)
on Crackle in the “Spoilight Channel”
» Additional content can be featured in a custom channel

I ———,
Chicken Soup
[H n.-‘_l;’lm

Entertainment

YOU'VE SCORED
AN EPISODE WITH
ONLY ONE AD!

BESUGHT TO TOU BT BRAND

THE “FREEVIEW" VIEWER EXPERIENCE

When a viewer starts atitle, they'll see a co-branded slate
prompting them to watch OME :30s ad in order foreceive NO
ADS the rest of the fitle, If they choose to not engage. they will
receive a regular ad load

THE ADVERTISER EXPERIENCE

Guaranteed User Engagament
Prowen Brand Recall via custom brand study!




Growth Path in 2020 - New Distribution e

Expanding the Crackle & Popcornfiix experience on VOD and linear platforms

SIGMED New VOD and Linear Streaming Services

PLE X :
xfinity flex p h | | O

XUMO

IN DISCUSSIONS with a Number of Additional Platforms

(hicken Soup
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Effective, Efficient Customer Acquisition and Retention

CUSTOMER ACQUISITION

PR & Marketing
Q Discowvery and

Content
Fresh, quality and
diverse content

User Interface

marketing on OEM’s Intuitive and
easy-to-use Ul

Social Ad Experience

I‘ Leverage social ® Ghlcl\en Smp Great, non-disruptive
foritr user ad experience

media presence A
Entertainment

——

On-Air
@ In-networkcross —

promotion

Targefing

Leverage CRM and

behavior targeting

CUSTOMER RETENTION

; goul
Entertainment




Strategy to Drive Long-Term Free Cash Flow Growth

Content

* Produce low-cost originals

+ Acguire exclusive confent

« Expand production partnerships
« Execute library acquisitions

Audience

* Acquire networks

» Develop thematic networks
« Grow and retain viewers

Advertising

* Integrate ad platform

* Grow sales force ENGAGE UNIFIED AD
» Increase eCPMs across networks PARTNERSHIPS PLATFORM

(hicken Soup
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. 4

Leadership position in AVOD with Crackle Plus

Why We Are Comprehensive, integrated ad platform
Positioned to Win

.

Large and growing content library

Healthy balance sheet

Chicken Soup

Entertalnment
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Operating Results “
§ in mifons

;;.1
/
$55.3 %
/ S
1 o % s i
h_-s - . é 2 = ; ! | | | |

o Forma
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Q3 2020 Resulis

§ in mifons

Revenue Adjusted EBITDA

§20.0

§17.0

$42

$(0.4)

Q3 2019 Q3 2020 Q3 2019 Q3 2020
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Nine-Month 2020 Results

§ in mifons

Revenue

$47.9

ST

Nine-Months Ended Nine-Months Ended
September 30, 2019 September 30, 2020

Entertainment

Adjusted EBITDA

589

§0.1

Mine-Months Ended Nine-Months Ended
September 30, 2019 September 30, 2020




Balance Sheet
§ in milhons
Solid balance sheet as of 9/30/20
Total Assets
$159.6

Total Liabilities
(inel. Dobf)

$04.3

Total Equity
$635.2

Debt
$24.6

Entertainment




Non-GAAP Financial Measures

Our corsolidafed financiol stotements ore prepared in occordanoe with generolly ocoepted accounting peinciplesin the United Stotes (“US. GAAFT]. Weause o nor-GAAF financiol measure fo
avalustasurretults of sperstions and o o supplemantalindicator of our openating perfernance. The rar-GAAR fnancial measurs that wa use it Adjwted EBTDA. Adusted ERITDA (o dafined
below] isconsidered o nen-GAAP finonciol mecsvne o5 defined by Pegulation G promulgeted by fhe SEC under the Securities Act of 1932, gs omended. Due to the significance of non-cosh,
ron-recuring. ond ooquisifion reloted expenses racognived for the yeor ended Dacember 31, 201% ond the guorteranded September 30, 2020, and the: likalihood of moterial nor-cash.
nonrecuring, and scauisiion relaled expenses to socur in fulure peviods. we Believe that this non-GAAR finaneic] mesiuee srhances the underrtanding of our histodsal and curment finensial
results aswell oz provides investor with measyres used by manogement fior the plonning end forecasting of future periods. o3 well as for meosuning performance for compensafion of executives
ard athar memben of managemeant. Further, we balieve that Adjusted EBITDA anakbles cur board of directors and manageameant to snaleze ard evelusta financial and strateges planning
desiiionsthai will directly offect epensiing dechioni ondinvesiments We belewe this mecauwre lson imperent indicoter of suroperotionsl strength ond perfermance of sur business becaue it
provides alink betweaen operationol parformaonce and operating income. H is also o primary measurs used by manogamant in avaoluating companies as potartiol ocguisition targets. We
baleve the prasant afion of tha reature i relevant end useful for irvetton bacautai! allows invertors b v parfermance in o manner irtdar 1o the rmathod uied by monagamant. We balieve
it helpsirnprove investors’ obility fo undersiond our opercting performaonce and makes il eosier fo compaore our resuliswith oiher companies that hove difierent copital structunes or fexrates. In
addition, we baligwe thismaasure isalsoomong the primary maasunes used ssternallyby our invesios. onalysts and pesnsin our industry for purposas of valuation and comparing our oparating
parfarmance toofhercomponieg in aur indusing.

The prasentation of Adjusted EITDA should not be construad as an inference that gur future resuliswillbe unaffected by urusual, infrequent or ﬁun—ru-:umnu iterms oo by non-cash items. This

nan-GAAP Enoncial meaiure should be considened in oddition to, rather than o5 o substituie for, cur octusl cpenafing results included incur cond raclidoted f |statemants.

We define Adjusted EBTDA 01 consalidsted sparating insorne (loes) sdjrsied to axzluds intarast taxes, depreciation. smarization asgutition-rakebed oty cansuling lessralsted fo
aequisitions, dividend payments, nor-cash shore-bosed compensaiion expense, ond adjuiments forother unusugl end infrequent in notyes identified chorges. Adjuied EBMDA isnaf an
‘sarnings measure recognized by US GAAP ard does rof hove o standardized mearing prascrbad by GAAP; accordingly. Adjusted EBITDA may not be companable fo similar measuras
prapanted by ather companie. Wa baliave Adjurted EBITDA o be o maaninglul indicater of our parfarmance that provides uielulinfermation toinveisn regarding our finarsial condifion and
results of operafions. The most comporable GAAP meosurs is operafing income.

?dliu;ed EEMDA hos importond Bmifofons as an onalytical tool ard you should nof corsider it in isclafion or as o subsfitute for oralysis of our results s reportad under GAAF. Some of thase

i Ons are:

*  Adjusted EBTDA does not reflect our cosh expenditures or fuure reguirements for copital expenditures or contractuol commitments

+  Adiuied EBTDA does not reflect changes in. or cash requiremenis for. our working copitel needs:

+  Adjusted EBTDWA does not reflect the effects of prefemed dividend poyments. or the cosh requirerments necessory fo fund,

+  Although amartization and depreciation ohe ror-cath chorget. the oiets being deprecicted will oftan have fo be replaced in the fulure, and Adjuated EETDA doss not reflsct ary fulure
cath raguirarmsnts forsuch replocaments;

+  Adjusted EEMTDA doss not reflect the impact of stock-basad compansation upan ur results of aparations:

+  Adjusted EETDA doas not reflect the significant infersst expense, or the cash requirements necessory to service interestor principal payments on cur debf;

»  Adjusted EBMIDA does not reflect ourincome tox (benefit] expense or the cash requirements to poy ourincome toxes:

+  Adiuted EEMDA does notreflect the impact of ecquisitionrelaied expenses; end the cosh requirementsnecessan:

+  AdjuiedEBNDA does not reflect the impact of ather nan-recurring, infrequentin noture and unutual expenses: and

+  Other companiadin cur indutiey may caleulste Adjusted EETDA differently thanwe da, Emitingitsusefuinen ot & comparaiive meature.

Entertainment




Non-GAAP Financial Measures Continued

quarter Ended Year Ended Pro Forma Year Ended
seplember 30, December 31, December 31,
2020 amy 20y ane

General;
Nat loss available o common stackholders. os reported H (13.049.700] $ (13.323.775) § [34.976.815) % [32.006,924)
Prafemed dividends 1.017.691 929,387 3,304,947 3,304,947
Provision forincome toxes & other taxes 123,466 1,302.5%0 1,045,206 1,045,205
Interest expensa, nef of interest incomse 1M 657,003 195,681 F70.826 7706248
EZhare-boted compenzation expente ¥ 348,773 303,205 1,081,925 1,061,924
All oifhver nonrecuming costs 472,372 377,184 274,400 274,400
Filen Library;
Film library and progrom rights amortization. included in cost of revenue i e e s
[non-cash) l
Reserve for bod debt & video retums 1,538,449 FRe. T 2669697 1,241,245
Crackle Pluz-Related:
Acquisitionrelated costs ond other one-fime consmulfing fees 14 —_ 1,078,637 3,968,227 3,968,287
Amortization 4.950.074 4,698,622 13,293,279 14,846,287
Transifionol Expenses 19 — 1,634,771 3,505,855 3,505,855

Adjusted EBITDA A 5,953,528 10,476,528

Entertainment
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