Chicken Soup for the Soul Entertainment Commences Production of Season 2 of Going From Broke
February 16, 2021
Series Executive Produced by Ashton Kutcher and Hosted by Dan Rosensweig, CEO of Chegg
Season 2 “Real–time” Episodes Will Premiere For Free on Crackle in March With Full Episodes Premiering in May
COS COB, Conn., Feb. 16, 2021 (GLOBE NEWSWIRE) -- Chicken Soup for the Soul Entertainment Inc. (Nasdaq: CSSE), one of the largest operators
of streaming advertising-supported video-on-demand (AVOD) networks, today announced that production has begun on Season 2 of its original series
Going From Broke. The series is executive produced by Ashton Kutcher and hosted by Chegg CEO Dan Rosensweig. Innovative “real-time” episodes
will begin premiering for free on Crackle in March.
Going From Broke is an unscripted series that spotlights a financial epidemic of huge proportions. Over 44 million Americans are saddled with student
debt totaling over $1.7 trillion dollars. Making matters worse in Season 2, are the compounding issues of the last 12 months: COVID-19, record
unemployment, and a country on the emotional and financial brink. This series aims to empower people to overcome their crippling financial struggles
and become CEO of their own lives.
Season 2 features an updated format that follows six new cast members from around the country. During the six-week production, Crackle will conduct
an innovative experiment by shooting and airing new episodes in “real time” while anchoring a larger conversation using social media platforms. The
“real-time” episodes will document the casts’ emotional and financial makeovers while audiences ride along. Meanwhile, Mr. Rosensweig, Mr. Kutcher,
Chegg, and Chicken Soup for the Soul Entertainment will engage in a multi-platform conversation about issues with debt, especially during the
financial turmoil created by the pandemic.
“The COVID-19 pandemic has exacerbated the dire financial situation that so many young people already found themselves in,” said Mr. Rosensweig,
host & CEO of Chegg, Inc. “In Season 2, the stakes are higher; people are struggling with unemployment, mounting debt, and potential physical and
mental health issues. We have the opportunity to provide a lifeline and help them get back on track, working with them in real-time to get them on the
path to financial freedom.”
“This awesome production model brings viewers inside the transformation process. Going From Broke is the first makeover show that invites the
audience to engage with the cast, financial experts and each other across social media while watching the process unfold “live” on Crackle,” said Mr.
Kutcher, who executive produced both season one and two of the series.
The “real-time” production culminates with finished episodes in May, ultimately revealing whether each cast member has succeeded in ‘going from
broke’.
“We were delighted with the tremendous viewer response to the first season of Going From Broke and are excited to dive even deeper into this
important issue with Season 2. We plan to incorporate the particular hardships introduced by the global pandemic and hope we will be offering helpful
solutions to any of those struggling with financial burdens,” said William J. Rouhana Jr., chairman and chief executive officer of Chicken Soup for the
Soul Entertainment.
The first season of Going From Broke had a record-breaking launch on the free streaming service Crackle in October of 2019 and won multiple awards
including the Webby People’s Voice winner for Reality Series and the OTT.X Impact Award for Most Impactful Series . Season 1 is available for free on
Crackle. Season 2 is being produced by Flicker Filmworks.
ABOUT CHICKEN SOUP FOR THE SOUL ENTERTAINMENT
Chicken Soup for the Soul Entertainment, Inc. (Nasdaq: CSSE) operates streaming video-on-demand networks (VOD). The company owns Crackle
Plus, which owns and operates a variety of ad-supported and subscription-based VOD networks including Crackle, Popcornflix, Popcornflix Kids, Truli,
Pivotshare, Españolflix and FrightPix. The company also acquires and distributes video content through its Screen Media subsidiary and produces
original long and short-form content through Landmark Studio Group, its Chicken Soup for the Soul Originals division and APlus.com. Chicken Soup
for the Soul Entertainment is a subsidiary of Chicken Soup for the Soul, LLC, which publishes the famous book series and produces super-premium
pet food under the Chicken Soup for the Soul brand name.
ABOUT CHEGG
Chegg: A Smarter Way to Student®. We strive to improve educational outcomes by putting the student first. We support students on their journey from
high school to college and into their careers with tools designed to help them learn their course materials, succeed in their classes, and save money on
required materials. Our services are available online, anytime and anywhere. Chegg is a publicly held company based in Santa Clara, California and
trades on the NYSE under the symbol CHGG. For more information, visit www.chegg.com.
FORWARD-LOOKING STATEMENTS

This press release includes forward-looking statements that involve risks and uncertainties. Forward-looking statements are statements that are not
historical facts. Such forward-looking statements are subject to risks (including those set forth in the Company’s Annual Report on Form 10-K for the
year ended December 31, 2019 and Quarterly Report on Form 10-Q for the nine-month period ended September 30, 2020) and uncertainties which
could cause actual results to differ from the forward-looking statements. The Company expressly disclaims any obligations or undertaking to release
publicly any updates or revisions to any forward-looking statements contained herein to reflect any change in the Company’s expectations with respect
thereto or any change in events, conditions or circumstances on which any statement is based. Investors should realize that if our underlying
assumptions for the projections contained herein prove inaccurate or that known or unknown risks or uncertainties materialize, actual results could
vary materially from our expectations and projections.
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